Charlie Doctor, Capitol theatre, Vancouver 


"NORTH TO ALASKA" - CONFECTION CARNIVAL 

This was set up as a cornball promotion, as atmosphere for a 
cornball picture and resulted in a lot of corn being harvested 

at the box-office and confection bars. 

Pepsi and Orange Crush donated 150 cartons of bottled drinks 

as prizes and four boxes of gold coins (bag of gold) chocolates 
were procured at a very small cost, the latter to give colour to 
this "NORTH TO ALASKA" promotion and were also used as prizes. 
Prizes were given out through markings on the 19¢ cup bottoms 
only. Crush sold two to one over the 10¢ cups and Pepsi four to 
one. First Friday and Saturday tally was over 1,000 19¢ cups. 
The same thing was done with the 25¢ corn boxes, and again an 
all time record for this theatre. 

Pepsi provided us with a lot of extra display material, back- 
ground drops, lazy susan and extra fluorescent signs, one of 
which was over-printed with the words "CONFECTION CARNIVAL." 
This big sign was set to face the Granville Door, and as our bar 
is unfortunately parallel, this gave us, for the first time, a 
stopper that hit the customers right in the eye. Extra spots 
brilliantly lit the back of the bar displays, illuminating every 
detail of art shop copy. Main display 15 feet long consisted 
of a colourful art panel set up with a "BAG OF GOLD" centre. 
Signs advertising how to win prizes were framed, and the overall 
display was captioned with: "YOU MAY FIND A BAG OF GOLD AT THE 
BOTTOM OF YOUR 19¢ CUP." A six foot arrow directed at the 
centre of this display read: "STO™" (in the form of a traffic 
sign backed with a flashing red light) "ON YOUR WAY -- NORTH TO 


ALASKA -- HAVE A PEPSI OR A CRUSH." Large dur: cups with tops 


= 2 

and straws were tacked all over the bar. Carnival novelty 
pieces and circus pennants completed a corny but effective 
deal. 

We even sold "NORTH TO ALASKA" comic books on both bars. 
(Vancouver News allowed us 10% for selling.) 

The Confection Carnival was pre-sold because we set up displays 
a week in advance of the "Alaska" opening. I should also 
mention that the confection attendants and all staff in the 
vicinity of the confection bars wore the various football 
colours and carnival hats in keeping with the "Grey Cup” 


festivities." 


W. J. Burke, Capitol theatre, Brantford 


QUICK, CHAPS, CONTACT YOUR LOCAL BELL REPRESENTATIVE: 


CHRISTMAS GIFT TICKET CAMPAIGN: 

The Belle Telephone Company introduced a new telephone 

on the market this week, and requested a display in my 
lobby. One of the new Princess phones was hooked up to 

one of their tape recording machines, with a sign on the 
phone asking customers to "pick up the receiver and listen." 
What they heard was a taped message plugging Famous Players 
Gift Tickets for Christmas -- and there isn't a person 

that passes this display that doesn't pick up the phone 


and listen. 


NB:G Norman Barker, 
PUBLICITY DEPARTMENT. 


Dec. 14th, 1960. 


